More than 50% of in-store shoppers seek product advice®,

] T h eg _l_ro ASS I STE D so it's critically important to have knowledgeable, engaged

employees. But most retailers can't effectively provide
ORGSO e ER S E LLI N G product training and updates without taking staff off the

floor. Theatro has a better way.

Product & price promotions are
integrated into broader sales training /

THE CUSTOMER
EXPECTATIONS GAP
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Customers who value
knowledgeable
employees

Promotional messages are
recorded and scheduled in
Theatro’s Content

83"

Customers who believe Distribution Manager

they know more than
employees

All associates hear messages when
their shift starts so nobody misses
key communications

Leaderboard announcement
engages teams in friendly
competition

| know

more! ,
I’m more

I’m more engaged!
confident!

Customers are engaged by
knowledgeable staff

*FOR SOURCES VISIT WWW.THEATRO.COM/IDEAS-AND-INSIGHTS/BOPIS

THEATRO PRODUCES RESULTS

THEATRO’S SCALABLE, AGILE APPROACH TO ASSISTED SELLING WILL IN A RECENT CUSTOMER PILOT, WE SAW:

URRRNERORL TR salEs ClrlRE 4 3% gross revenue — millions of dollars by

* Notifications are customized to store product and needs promoting 2 products a week

* Staff are more knowledgeable about products and business objectives

* Training doesn’t get missed — Theatro delivers messages to each employee and BUSINESS CASE

tracks what they've heard Average ROl 708%

* Teamwork and excitement increase Average IRR: 696.2%
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